
S P F - R X  P r o v i d e r  H i g h l i g h t  



So, who are we?
The artist formerly known as...



What do we 
do?

Opioid Accountability 
Initiative:  SPF-Rx, PDO, 
Anti-Stigma Education, 
ABC-Prevent

Plus many other kitchen 
sinks…

Equity, Education, Violence 
Prevention, Policy research, 
Environmental Health, 
Accessibility, etc. 



What is SPF-Rx?
Preventing the use and misuse of prescription opioids

Targeted social media, 
Boot Camp Translation

R4a*, R3i*
Parents/Guardians, 
Community Access, Parent 
Guide

R3d, R3b
Provider Education, 
Provider Guide, Pharmacy 
Outreach

R2c*, R3h, R3e 

Community                Providers                       Media 

*Pilot Strategy



How do we measure it?
OVERALL GOAL: Reduce use/misuse in Bern. Co
Assessment Tools:  NMCS, YRRS  

-Awareness of harm, past 
30 day use, safe storage

R4a*, R3i*
-Self-reported locking up, 
sharing 

R3d, R3b
-MMEs, overlapping Rx, 
Provider Education 

R2c*, R3h, R3e 

Community              Providers                       Media 

*Pilot Strategy









What is the first thing that comes to 
mind?  

Primary 
Prevention









The role of stigma…



The role of stigma…



What we did…
Let the community inform the work.

Community – R3d, R3b

-https://littlethingsnm.org/

-Strategic Partnerships

-Community buy-in







Providers
R2c*, R3h, R3e

-Academic Detailing – One-on-one provider 
education, mixed group sessions

-Provider Guide

-Pharmacy Outreach

-Service vs. Burden 







CBPR/Social Media
R4a*, R3i

-Boot Camp Translation – CBPR, focused 
demographic groups

-LGBTQIA+ youth, Spanish-speaking parents

-BCT informed R4a – Targeted Social Media

-Instagram Toolkit, Spanish print media, 
Spanish language radio ads  









Lessons Learned from SPF-Rx Addendum

Amplifying the Messages of the Boot Camp Translation with Sexual and 
Gender Minority (SGM) Teens and Young Adults

This and all images in this presentation are CC0 from Pexels.com



The Why 

how to engage youth directly in prevention/coalition 
work & interventions  Show

stigma & privacy of the intersecting issues of identity & 
misuseUnderstand

common strengths and resources among LGBTQ+ youth  Build

how youth already seek help & barriersIdentify

recommendations for prevention work with LGBTQ+ 
youth Develop

how communities & OSAP can communicate to LGBTQ+ 
youthShare



Leverage

Prong #1:
Leverage existing 
PIRE data from 
non-OSAP 
funded, but 
related projects 
to inform current 
prevention 
efforts targeting 
LGBTQ+ youth. 

Draw

Prong 2: 
Draw upon and 
build insights 
gained from Boot 
Camp Translation 
conducted with 
area LGBTQ+ 
youth for 
BCCHC/HEC to 
develop opioid 
prevention 
related 
messaging. 

Employ

Prong 3:
Employ 
Community 
Based 
Participatory 
Research 
Approach to 
Engage LGBTQ+ 
Peer Leaders in 
Spreading 
Awareness of 
Opioid and Poly 
Substance Use 
and increase 
Help-Seeking 
Behaviors. 

Disseminate

Prong 4:
Disseminate 
Lessons Learned 
from Prongs 1-3



Previous 
Work

Supporting At-Home Sexual and 
Gender Minority Youth Study 
(SASY): A Response to the 
COVID-19 Pandemic 
Shattuck and Gunderson

Implementing School Nursing 
Strategies to Reduce LGBTQ 
Adolescent Suicide
Willging and Ramos



Power of Peers

What we Learned: Peer-to-peer 
communication serves as informal 
psychological supports. 

What we Did: Explored ways that 
youth could access reliable, 
accurate, LGBTQ+ friendly 
information.



Intersectionality

What we Learned:
SGM Youth see LGBTQ+ as 

one component of their 
identity

What we Did:
Focus on how to 

influence supportive 
messages to a broader 

audience.



Privacy

What we Learned:
School-based health 
centers are associated 
with privacy and 
accessibility concerns.

What we Did:
Prioritize private, online 
spaces.



Online Engagement

What we Learned: There was a decline in 
supports overall for LGBTQ+ youth, but online 
support was the source of support.

What we Did: Focused on online engagement 
versus print, 1:1, or some other form of 
engagement.



Home/Online Feels Safe(r)

What we Learned: Many LGBT+ youth feel 
unsafe and school-based efforts are less 
likely to be successful when youth already 
feel unsafe in this environment.

What we Did: Decided not to directly 
engage the school community, but rather 
known LGBT+ teacher/staff allies within 
specific high schools.



Prong #2: Draw upon 
and build insights 
gained from Boot 

Camp Translation 
conducted with area 
LGBTQ+ youth for 
BCCHC to develop 

opioid prevention 
related messaging. 

Mine BCT

Conduct FG



Prong #3: Employ 
Community Based 

Participatory Research 
Approach to Engage 

LGBTQ+ Peer Leaders 
in Spreading Awareness 

of Opioid and Poly 
Substance Use and 

increase Help-Seeking 
Behaviors 

Youth Opioid Use Prevention 
Ambassador Program

(YOUPA)



Follow Up & Lessons Learned

• Use Instagram and Tik Tok
• Give us the skills we need to be a 

light in the community
• Safe spaces that adults set don’t 

feel safe for us anymore
• “It’s not that serious”-Engaging 

humor for views
• Make it relevant by linking opioid 

prevention to other things we care 
about



Takeaways…

Media made “by us, 
shared by us”

Centralized resource 
hubs for 
education/support

Make it universal 

Data and COVID



Questions?



Thank you for listening!
Contact Information:  

Ashley Simons-Rudolph:  ASimons-Rudolph@pire.org
Christine Mintz: cmintz@bchealthcouncil.org

mailto:ASimons-Rudolph@pire.org
mailto:cmintz@bchealthcouncil.org

